
75% of marketers chose
Instagram as their most
preferred channel for
sharing image-based
content, while Twitter
and Facebook garnered
brand approval ratings
of 63% and 56%
respectively for the

same. Twitter, on the other hand, leads the charts when it comes to
B2B marketing, garnering 47% marketer acceptance in the non-
conventional B2B channel distribution. These insights are amongst
several interesting marketing facts and figures released by Pulp
Strategy – a multi-award-winning full service agency in the realm of
experiential, digital, and interactive marketing – in its ‘The Future of
Content 2017 – Chartbuster Trends in Content Marketing’ report.

The Pulp Strategy report also mapped several other interesting
trends for marketers. User-generated content was found to enjoy
greater approval with social media users, with 76% of users surveyed
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Twitter beats Facebook and Instagram
to lead in B2B channel initiatives:
Report
According to Pulp Strategy’s Future of Content 2017 report, Twitter steers
ahead of Facebook and Instagram by garnering the approval of 47%
marketers amongst non-conventional B2B channels
ETBrandEquity   |  

Sign in/Sign up NEWS
SITES


ETBrandEquity

News BE

TV

BE

Classic

Long Copy Industry Speak Portfolio Facts & Stats Marketing

Digital » Twitter The Future of Content 2017 Pulp Strategy Linkedin Instagram Facebook

Content Marketing Report 2017 Chartbuster Trends in Content Marketing Ambika Sharma

Updated: July 17, 2017, 13:11 IST

Your Email

Join Now!

Subscribe ETBrandEquity
Newsletter
25000+ Industry Leaders already read it everyday

Trending In Digital



http://twitter.com/ETBrandEquity
https://brandequity.economictimes.indiatimes.com
https://brandequity.economictimes.indiatimes.com
javascript:void(0);
javascript:void(0);
https://brandequity.economictimes.indiatimes.com/be-blogs
https://brandequity.economictimes.indiatimes.com/portfolio
https://brandequity.economictimes.indiatimes.com/social-analytics
https://brandequity.economictimes.indiatimes.com/videos
https://brandequity.economictimes.indiatimes.com/tag/be+classic
https://brandequity.economictimes.indiatimes.com/news/marketing
https://brandequity.economictimes.indiatimes.com/news/advertising
https://brandequity.economictimes.indiatimes.com/news/digital
https://brandequity.economictimes.indiatimes.com/news/media
https://brandequity.economictimes.indiatimes.com/news/business-of-brands
https://brandequity.economictimes.indiatimes.com/news/the-pitch-report
https://brandequity.economictimes.indiatimes.com/news/the-people-report
https://brandequity.economictimes.indiatimes.com/news/bawdy-copy
https://brandequity.economictimes.indiatimes.com
https://brandequity.economictimes.indiatimes.com/latest-news
https://brandequity.economictimes.indiatimes.com/news/digital
https://brandequity.economictimes.indiatimes.com/news/digital
https://brandequity.economictimes.indiatimes.com/tag/twitter
https://brandequity.economictimes.indiatimes.com/tag/the+future+of+content+2017
https://brandequity.economictimes.indiatimes.com/tag/pulp+strategy
https://brandequity.economictimes.indiatimes.com/tag/linkedin
https://brandequity.economictimes.indiatimes.com/tag/instagram
https://brandequity.economictimes.indiatimes.com/tag/facebook
https://brandequity.economictimes.indiatimes.com/tag/content+marketing+report+2017
https://brandequity.economictimes.indiatimes.com/tag/chartbuster+trends+in+content+marketing
https://brandequity.economictimes.indiatimes.com/tag/ambika+sharma
https://brandequity.economictimes.indiatimes.com/tag/instagram
https://brandequity.economictimes.indiatimes.com/tag/twitter
https://brandequity.economictimes.indiatimes.com/tag/facebook
https://brandequity.economictimes.indiatimes.com/tag/pulp+strategy
https://brandequity.economictimes.indiatimes.com/news/digital
https://brandequity.economictimes.indiatimes.com/tag/the+future+of+content+2017
https://brandequity.economictimes.indiatimes.com/tag/chartbuster+trends+in+content+marketing
https://brandequity.economictimes.indiatimes.com/news/digital/insights-from-isobars-augmented-humanity-trend-report-for-2018/61926987
https://brandequity.economictimes.indiatimes.com/news/digital/foxymoron-launches-phosphene/61928480
https://brandequity.economictimes.indiatimes.com/news/digital/repindia-adds-united-colors-of-benetton-to-its-kitty/61925632
https://brandequity.economictimes.indiatimes.com/news/digital/hamdard-laboratories-india-makes-chimpz-inc-its-digital-marketing-partner/61961337
https://brandequity.economictimes.indiatimes.com/news/digital/facebook-testing-pre-roll-video-ads-on-watch-platform-report/61910221


considering it more trustworthy than brand-generated content.
Image-based content generated the highest engagement for
marketers online, clocking about 55% of the overall engagement,
followed by clickable links at 24% and videos at 12%. LinkedIn had
the highest number of links shared by users, garnering 76% of the
overall engagement volume.

What was even more ground-breaking, however, was the fact that
more businesses are now proactively adopting unconventional
approaches, apart from emails and LinkedIn, for B2B engagement.
For B2B initiatives, Facebook and Twitter mainly involved brand
promotions and testimonial content. Pulp Strategy based the survey
on an extensive analysis of more than 7.5 million posts across
various platforms, which also highlighted an increased interest in
B2B content marketing over the past six months.

Ambika Sharma, founder and managing director, Pulp Strategy said,
“While it is already hailed as the king of marketing, content
continues to gain more prominence and has become one of the
major influencers in the overall customer decision making process.
Today, marketers can experiment with a range of content types,
marketing channels, and strategies to generate quantifiable results
for their business. The Content Marketing Report 2017 discloses
some very insightful aspects of marketing which will help marketers
and businesses in positioning themselves more optimally.”

The survey also observed personalization, user-generated content,
and interactive media to be the key drivers in the content market
space. The assessment made by the survey even disclosed in-depth
insights such as how a split of body text with engaging images
inclines the users to finish reading the whole content. The report on
content marketing also included a range of industry examples and
marketing endeavours undertaken by a variety of top-rated
international brands.
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